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The Advertising major is based on the development of the advertising industry in the era of intelligent
media and the demand for integrated marketing and communication talents in the digital society. It serves
the national digital economy strategy and cultural industry development, cultivates core abilities in
advertising theory and skills, broad cultural and scientific knowledge, media planning and operation
capabilities, excels in advertising planning and production, and can engage in applied innovative talents in
advertising planning and creativity, design and production, operation and management, marketing planning
and investigation analysis in advertising companies, news media, market research and information

consulting industries, as well as enterprises and institutions.
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2.1 Education Objectives

The objective of the course is to cultivate advanced professional advertising talents, who have widely
cultural and scientific knowledge, theories and skills of advertising. Graduates will be able to engage in
advertising operation and management, advertising strategy and planning, advertising creation design,
marketing planning and market research and analysis in advertising agencies, news media sectors, market
investigation and information consulting industries, etc.

This major expects graduates to have the following professional abilities and achievements after about

five years of work practice:

1.The physical and mental health, having good professional spirit, the sense of social responsibility and
occupation moral, pay attention to the contemporary global and social issues, with the quality
consciousness, environmental awareness and safety awareness.

2.With the science knowledge needed to engaged in advertising design and technical service work, and
using them to solve problems.

3.Have the capacity of planning, design, production, distributing advertising.

4.Proficient in advertising production tools and software and hardware technology.

5.With good oral and written expression and communication skills, team consciousness and spirit, the
ability of lifelong study
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2.2 Graduation Requirements

Upon graduation, students in this major should meet the abilities required by the Engineering
Education Certification Standards of the China Engineering Education Professional Certification

Association, namely:

1.Master the professional knowledge required for their field of study, and be able to apply
mathematics, natural sciences, computation, engineering fundamentals, and professional knowledge to
solve complex problems.

2.Master the methods of information collection and analysis in the field of advertising, be able to
accurately identify key issues, and classify and evaluate them.

3.Familiar with relevant policies and regulations, know how to legally work in media, be able to
propose innovative and practical solutions combine industry trends and user needs.

4.Having the ability to conduct in-depth research and analysis on problems or phenomena in the field
of advertising using disciplinary knowledge and scientific methods, including designing experiments,
analyzing and interpreting data, and obtaining reasonable and effective conclusions through information
synthesis.

5.Master various advertising and new media tools and technologies, understand basic principles and
operating methods, master data analysis methods, and be able to flexibly apply them in practical work.

6.Possess awareness of sustainable development, and know the latest development trends in the
advertising industry, actively promote green, low-carbon, and environmentally friendly concepts and
technologies; Understand and comply with relevant laws, regulations, and industry standards to ensure
that your work meets the requirements of sustainable development.

7.Possess humanistic and social science literacy and a sense of social responsibility, be able to follow
ethical standards, maintain professional reputation, and be responsible for society.

8.Be able to assume the roles of individual, team member, and leader in teams with diverse and
multidisciplinary backgrounds; Having good teamwork skills, able to effectively communicate and
collaborate with team members, and leveraging one's strengths and strengths to complete tasks together.

9.Be able to effectively communicate and exchange with industry peers and the general public in the
field of advertising, including writing reports and design drafts, presenting speeches, and clearly
expressing or responding to instructions; Being able to communicate and interact in a cross-cultural
context, understanding and respecting language and cultural differences.

10.Master the principles and decision-making methods of project management, possess
comprehensive project management abilities, including project planning, organization, implementation,
monitoring and evaluation, and cross domain cooperation.

11.Possessing the awareness and ability of self-directed and lifelong learning, able to understand the
impact of extensive technological changes on engineering and society, adapting to new technological
changes, and possessing critical thinking abilities.
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1 General Education Compulsory Courses
12 L L 7
B A TR | 10121121085 |V thon FELITILG B : 2 32 32 0 0 0 2
[Foundation of Python Programming B
AN Python FR/F BT 476 5256 B
AL N T e 10121221089  |Comprehensive ~ Experiments of Foundation of 1 32 0 0 0 0 2
Computer and PYTHON Language Programming B
HMETE bt lozot1z1071 VT4 2 48 32 0 0 16 4
College English IV
T
A lozotizorz [T RS 2 48 32 0 0 16 3 REIETE 2
College English 11T
Ty
R 1 2 o . HEE
S lo2o1121073  [NF R 2 2 48 32 0 0 16 2 |k
College English II
AR
| T 7 o .
S E 10201121074 N7 P 1 2 48 32 0 0 16 1
College English |
oy A S
Il 1%‘ P = [ShPILR [
o 3 2B 10211124001 Morality and the rule of law 3 48 42 0 6 0 2
BV AR SEARRI [ AR (0 AL 2 32 SRR R AR
e J8 32 B 10211124002  |Introduction to Mao Zedong Thought and Socialism| 3 48 30 0 18 0 3
with Chinese Characteristics
SR AR R A A o T2 SO AR S
e J8 32 B 10211124003  [Xi Jinping Thought on Socialism with Chinese| 3 48 36 0 12 0 3
Characteristics for a New Era
e
B NGE & 10211124004 | 2 LB EIIASRI 3 48 42 0 6 0 4
[Marxism Philosophy
vy r R T BAR S 44 2
g S 225 10211124 . - . .
SRR 0 005 Outline of Contemporary and Modern Chinese History 3 48 42 0 6 0 !
2 30 4
Iy 5 B 7 e lo218116001 |24 IR 0.25 8 8 0 0 0 1
Situation & Policy
A
BN s lo218116002 |74 IR 0.25 8 8 0 0 0 2
Situation & Policy
2 3 L e
Ty R S e 10218116003 |74 IHCR 0.25 8 8 0 0 0 3
Situation & Policy
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N e 10218116004 | IHCR 025 8 8 0 0 0 0 4
Situation & Policy
L3S A
S e e U 10218116005 ﬁf’}}'.ﬁﬁm . 0.25 8 8 0 0 0 0 5
Situation & Policy
N TE AL BUR
o T SRR 10218116006 T . 0.25 8 8 0 0 0 0 6
Situation & Policy
s L AR
o J 3 AR 10218116007 ﬁ?%“ .JE&* i 0.25 8 8 0 0 0 0 7
Situation & Policy
;a& E Paran
I O R 10218116008 ﬁf’éﬁﬁﬁ . 0.25 8 8 0 0 0 0 8
Situation & Policy
VN4 10271117043 (77 4 1 32 32 0 0 0 0 4
H [Physical Education IV
VN4 10271117044 75 3 1 32 32 0 0 0 0 3
o Physical Education III
25
e g e B2
NI 10271117045 Physical Education 11 1 32 32 0 0 0 0 2
N 10271117046 (K77 1 1 32 32 0 0 0 0 1
Physical Education I
— —
SR TAERE Chb). ded| 10381121001 'iF‘.%E‘“ 2 32 32 0 0 0 0 1
Military Theory
S v 5 % S é/%
AR TR (b). U%EH| 10381321003 %g?&':’“w.' & » 2 136 0 0 0 136 0 1
Military Skills Training
N N N N ERAE R
2% 22 DN Sz
SR TARERS (b HEEH| 10388117003 Mental Floalth Education 2 32 24 0 0 8 0 5
/N Subtotal 38 888 600 32 0 192 64
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2 General Education Elective Courses

RAE e LB B N B 2 D 9 258
Education of "Four Histories" 0. F A DU R LK BT 11T
ASchERRE 3. FE EARK AN A A SR SR DYl 2 25
Humanities and Social Soiences R T BB U M R 350U PR AU IR, RN 4 357
el ES , b WAL ASCHRIE T (58 E) .
Tef:hnolog}/ 1nnovation 1. Elective courses >9 credits.
TR R 2.At least one course in Education of "Four Histories" and one course in innovation and entrepreneurship;
[Economic Management 3.Non art major students should also take at least 2 elective credits in art aesthetics courses;
ElEsREIR |2 4. The general education online courses introduced by the school are included in the general education elective courses through credit recognition, with a maximum of 4
Innovation and entrepreneurship credits.
PR s 5. National Security Education of the Humanities and Social Sciences Courses is the specialized elective course
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3 Disciplinary Fundamental Courses
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S N 2L T A A
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LA
i 5 N\ SCH 2 lo224117071 | < WFE . 1 16 16
Introduction to Specialty
> ALY 122 'l_i W ‘ﬁ N ~
Wit 5 NSRS 10224121080 [ LARLIA 2 2 3 3 DAL 1
Modern Chinese 2
B 224 i B
s ARG F I S 2 BT
RN R 10224121083 Guide to Classical Chinese Literature 2 32 32
o . 09 26 55 BT W AR i =
s A 10224121092 Fnhe
B E NSO R 0 09 Introduction to Network and New Media 3 48 48 A5 11
o L ol A e AT R TR
b A 10224121093 4 4 NS
il Introduction to Digital Publishing 3 8 8 el
. . R | F AL 2%
W 5 NSO 10224121005 | EIACLSE 2 3 3
[Modern Chinese Literature
N . 1AL VY 1E
5 NS S 10224121096 [MADLE L 2 32 32
[Modern Chinese 1
/N 11 Subtotal 22 352 352
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3 22 O LYy )%S‘C% o o
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[AD Writing
NE e >l M2, 122 ﬁﬁ*g,ﬁz
2% E PN ZEs il
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3 22 MY LA M 122 t%{l\/l_\\j‘,(B SE P 2 HHIE AN
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Public Relations for Media
o L
LG NS 10224113044 [[CHRFREIL B 35 56 56 T2
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b NItk b 10224117076 [AD Design and Manufacture of Audio-visual 3 48 32 16 0 S
. . ot s LRI S0 = e
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[AD Planning and Creation
B AR
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e 3 A P SR 5 et 15754
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T 5iE,
JERIE
o YR
AL O N Iy =] %*Eﬁﬂj B ':'7%7'(%
RFE NS 10224117079 [AD Arts Foundation 3 48 48 0 0 fitl
e B e 2 Ak
VR NSO A B 10224121106 |/ Pnfled o 2 32 32 0 0 0 eREE s
International Communication N
M A
AN B A
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. NI B R R DS RIA
24 b P
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I RO A
e . B B ROR fifi( =),
s xRt 10224221147 .. L . 151
RS 2 B Advertising Digital Graphics Technology 3 % 0 % 0 0 BV FE A
()
e PN & At 10225112004  [COFTEHIB . 3 48 40 0 0 8
[Marketing Innovation
. e @ TR E
e PN i g 10225117002 ||V A 3 48 32 0 16 0 R
Online AD &
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5 Specialized Elective Courses
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N 2, RSP W2, 110, ES y LS
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ot . 9 5% BEL A M -5 7T )
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7 Frimm st ik —
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. e A N —
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o\ Al e BT 59 S LA AR e
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\ it A
e thAN T S T VAR
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A Z3
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. . R 22 RIS
25 N\ SCHE &2 B 10225121026 |1 DAL AR =
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et A AT SV
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=% IS
it 5 NS4 B loz25121029 | T
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5 Va4 N M
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AL 0 BRe IR 5%
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2 e | e e kST
S VNS B 2 10226124312 PAILILA S R MR : 2 32 16 0 16 0
[Drone aerial photography and post production
. /N 11+ Subtotal 48 768 568 56 120 24
E3sRiNiR
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6 Personalized Elective Courses

Bt 5 NSOk l0226117182 [P 2 32 16 0 16 F-Cr 37 1 2
[Data News
. WS ARy SR T S TR B A5
gk Ll 10226117183 |- = 1
LGNSR 0226117183 Social Science Research Methods 2 32 16 0 16 WX 7%
L5137 I 2 1
W 5 NSO 10226121170 | PPUBTBRAIE _ 2 32 32 0 0
[Marxism-Leninism Original book Reading
" T
% 5 NS B 10226121171 #ZWM? . 2 32 16 16 0
Data Visualization
AN S
PSP E R 3 10226121173 [AITRTE 2 32 16 0 16
Media Literacy
g N i 0 5 s B4
PRE SN inas 10226124313 %MRWD 5 S e , 2 32 16 0 16
[Drone aerial photography and post production
/N i1 Subtotal 12 192 112 16 64
B 10 -
INOTE :
() HE kSR R
7 Specialized Practice Schedule
(1) Sk
‘ e N
2 5 NSO 2R 10227317166  |Innovation and  Entrepreneurship  Practice in| 1 16 0 0 16
[Advertising
NS
PRE AP NS ina s 10227321156 *ﬂk*j . 15 240 0 0 240
Graduation Practice
BB 3
B NS 10227321160 *\'MX . 8.5 272 0 0 272
Graduation Thesis
/I 31 Subtotal 24.5 528 0 0 528
R

INOTE :
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5 Recommendations on Course Studies
LoBRAMNEEFR T Ve GRS 58 — IR IRAN 72 LT INED
2. PUBFRARLZ K b2 AR DUE R R B B SR VRN, (GBI TR 5 AR U B 2B A LGB UR AR
BWESBEK) , HERR e S h A8 IR T RO
3. BN N AR ST N EE , KPR RN HE, ARG I AR A A SR A
T, WEISBERY, WWESADT 32 (255 WsEE, WSTESIBERHE. NE. B
AL EK
1.Please refer to the cultivation plan of the second class-Implementation Measures for Extracurricular Credits of
the Second Class of Wuhan University of Technology.
2.Chinese courses for International students accepting Chinese teaching at undergraduate level can be found in
detail the Public Chinese Curriculum and Study Requirements for International Students at undergraduate level of
Wuhan University of Technology, and the study of other courses should be consistent with the undergraduate
training program for Chinese students.
3.All majors should continue to strengthen labor education, integrate labor elements into specialty education, fully
rely on practical teaching links such as practical training and social investigation, set up labor education modules,
label labor education with no less than 32 class hours (2 credits), and clarify the goal, content, form and
assessment requirements of labor education.
EBRBERTAN: TF
BB T RATA: XU
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Annex: Teaching Process Map



